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1. FACEBOOKLIVE - GO LIVE AND DO A MARKET UPDATE OF STATS IN YOUR AREA AND WHAT THE MARKET
IS DOING (EXAMPLE - GOO.GL/YTVCQ6)

2. FACEBOOK LIVE - BREAK DOWN AN INVESTMENT PROPERTY YOU RECENTLY SOLD OR IF YOU HAVEN'T
SOLD ONE JUST DO AN EXAMPLE OF ONE (EXAMPLE - GOO.GL/KDTMU3)

3. MAKE A MAP AND POST IT ON FACEBOOK THAT HAS A PIN IN ALL OF THE HOMES YOU SOLD IN THE PRE-
VIOUS YEAR (EXAMPLE - GOO.GL/D79FL4)

4. TAKE APHOTO IN FRONT OF YOUR BUYERS’ NEW HOME AND HAVE THEM POST IT TO THEIR PROFILE
AND TAG YOU IN IT AS THEIR REALTOR (EXAMPLE LINK - GOO.GL/DKTVWA4)

5. CREATE A GROUP WITH ALL OF YOUR VIP CLIENTS AND LET THEM KNOW THEY WILL GET SPECIAL INVITES
TO EVENTS YOU THROW
6. USE FACEBOOKTO CREATE EVENT PAGES FOR YOUR CLIENT APPRECIATION PARTIES. AT THE EVENTS
DO A LIVE VIDEO SO ALL OF YOUR CLIENTS CAN SEE HOW MUCH FUN IT IS (EXAMPLE LINK - GOO.GL/GW-
PKAA)

7. HIGHLIGHT INTERVIEWS OR REVIEWS WITH PROMINENT PEOPLE FROM AROUND TOWN IN YOUR POSTS.
| DO THIS WITH MY PODCAST. HERE IS A GREAT EXAMPLE (EXAMPLE LINK - GOO.GL/RJIXVRS)

8. CREATE FACEBOOK COMMUNITY GROUPS FOR ALL THE AREAS YOU FARM. BE THE ADMIN FOR THE
PAGE AND ADD CONTENT CONSTANTLY

9. PROMOTE SOME KIND OF CONTEST OR GIVEAWAY THROUGH YOUR FACEBOOK PAGE. HERE IS AN EX-
AMPLE OF MY TRIP TO CABO GIVEAWAY - GOO.GL/G2UYKA

10. HAVE A PROFESSIONAL VIDEO DONE OF YOUR LUXURY LISTINGS AND PROMOTE IT ON YOUR FACE-
BOOK. USE ADIGITALFENCE TO DO A PAID PROMOTION OF THE LISTING TO AREAS WHERE YOU WOULD
FIND POTENTIAL BUYERS.

1. HOST A FIRST-TIME HOMEBUYERS WEBINAR AND SHARE IT THROUGH FACEBOOK AND FACEBOOK LIVE

12. USE INSTAGRAM TO SEND DMW'STO YOUR FRIENDS AND CLIENTS, MUCH MORE LIKELY TO OPEN THEN
ATEXT OR EMAIL

13. POST BEFORE AND AFTER PHOTOS ON YOUR INSTAGRAM OF HOMES YOU OR A CLIENT HAS FIXED AND
FLIPPED

14. ON YOUR INSTAGRAM STORIES PROMOTE AN UPCOMING SEMINAR OR EVENT AND MAKE THEM GO TO
A LINK OR SWIPE UP TO REGISTER

15. INSTAGRAM STORIES - SHOW THAT THE MARKET HAS APPRECIATED X% IN THE PAST 12 MONTHS AND
WRITE “TO FIND OUT WHAT YOUR HOME IS WORTH SWIPE UP NOW!) TAKES THEM TO A LANDING PAGE
YOU CAN THEN CAPTURE THE INFO AND DO A CMA
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16.  INSTAGRAM STORIES - SHOW A 5-10 SECOND CLIP OF ANEW LUXURY LISTING AND TELLTHEM TO
SWIPE UP TO SEE THE WHOLE VIDEO. TAKESTHEM TO A YOUTUBE VIDEO OF THE HOME (EXAMPLE LINK
- GOO.GL/XFPRBS)

17. DO APOLL ON YOUR INSTAGRAM STORY THAT SAYS SOMETHING LIKE, “HAVE YOU THOUGHT ABOUT
SELLING YOUR HOME IN THE NEXT 6 MONTHS?” OR “DO YOU PLAN TO BUY AN INVESTMENT PROPERTY
IN 201977

18. MAKE A GREAT POST IN FRONT OF A HOUSE YOU ARE SELLING. AT THE OPEN HOUSE SHARE INSTAGRAM
STORIES AND A FACEBOOK LIVE TO SHOW THE HIGHLIGHTS OF THE HOUSE

19. USE HASHTAGS IN ALL OF YOUR POSTS TO PROMOTE YOURSELF TO YOUR LOCAL COMMUNITY
20. SHARE YOUR ZILLOW REVIEWS ON YOUR INSTAGRAM POSTS AND INSTAGRAM STORIES

21. CREATE A CLIENT VIDEO TESTIMONIAL INSTAGRAM PAGE TO SHOW POTENTIAL CLIENTS ON APPOINT-
MENTS. (EXAMPLE LINK - GOO.GL/N4UDCK)

22. USING THE “ASK A QUESTION” FEATURE ON INSTAGRAM ASKYOUR AUDIENCE REAL ESTATE QUES-
TIONS... AGREAT EXAMPLE IS, “WHAT IS ONE QUESTION YOU’VE ALWAYS HAD ABOUT REAL ESTATE?”

23. USE YOUR INSTAGRAM STORIES TO PROMOTE A SUBDIVISION FOR A BUILDER, CREATE URGENCY BY
GIVING A DISCOUNT TO THE FIRST 5 PEOPLE THAT BUY

24. TWEET INTERESTING STATS ABOUT YOUR REAL ESTATE MARKET ON TWITTER

25. SHARE CLIENT TESTIMONIALS AND YOUR FACEBOOK REAL ESTATE VIDEOS ON TWITTER
26. CREATE AYOUTUBE SERIES OF THE TOP 50 OR TOP 100 THINGS TO DO IN YOUR COMMUNITY
27. CREATE AYOUTUBE SERIES HIGHLIGHTING THE PLACES TO EAT IN THE COMMUNITY

28. CREATE AVIDEO PODCAST HIGHLIGHTING EXCEPTIONAL PEOPLE IN YOUR AREA, SHARE IT ON YOU-
TUBE AND ALL OTHER PLATFORMS. USE LOTS OF PAST CLIENTS

29. CREATE A YOUTUBE SERIES HIGHLIGHTING YOUR REAL ESTATE EXPERTISE... A GREAT EXAMPLE IF “ASK
GARY VEE” BUT DO IT FOR REAL ESTATE

30. CREATE A YOUTUBE PAGE WHERE YOU SHARE INSPIRATIONAL THOUGHTS AND STORIES, SHARE THESE
LINKS ON YOUR OTHER SOCIAL MEDIA CHANNELS

31. WHENEVER YOU ARE SHOWING HOMES TAKE LOTS OF STORIES FOR YOUR SNAPCHAT AND SHARE TO
YOUR STORY

32. CHANGE YOUR INSTAGRAM PAGE INTO A “BUSINESS PAGE”. THIS WILL GIVE YOU ACCESS TO ANALYT-
ICS AND ALSO WILL ALLOW VISITORS TO YOUR PAGE TO HAVE A DIRECT CLICK TO EITHER YOUR PHONE
NUMBER OR EMAIL. (EXAMPLE LINK - GOO.GL/TWCSFU)
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33. BUILD A SOLID PERSONAL BRAND THROUGHOUT ALL OF YOUR SOCIAL MEDIA PAGES. FIND ANICHE
AND STICK TO POSTING CONTENT AROUND THAT. THIS WILL HELP YOU BECOME MORE RECOGNIZED AS
THE GO TO REALTOR IN YOUR COMMUNITY.

34. ENGAGE WITH PEOPLE ON SOCIAL MEDIA. COMMENT ON OTHER USERS’ PICTURES TO SHOW THAT YOU
TRULY ARE INTERESTED IN THEIR CONTENT. WHEN THEY COMMENT ON YOUR POSTS OR PICTURES, MAKE
SURE YOU REPLY TO THEIR COMMENT TO ENGAGE A CONVERSATION.

35. CREATE NEIGHBORHOOD PAGES ON FACEBOOK AND TARGET SPECIFIC KEYWORDS IN YOUR CITY.
ONCE YOUR FOLLOWING IS UP, INTRODUCE YOURSELF AS THE CREATOR OF THE GROUP AND LET THEM
KNOW YOU ARE A REALTOR. SHARE A LINK TO YOUR PERSONAL SOCIAL MEDIA PAGES.

36. CREATE A BLOG THAT HIGHLIGHTS LOCAL SPOTS IN YOUR COMMUNITY. MAKE SURE THAT YOU VIDEO
YOURSELF AT THESE SPOTS TO POST ON INSTAGRAM AND FACEBOOK.

37. BEAUTHENTIC. WHEN YOU ARE POSTING ON SOCIAL MEDIA, MAKE SURE THAT YOU ARE ALWAYS REAL
TO YOUR FOLLOWERS. THIS WILL ALLOW FOLLOWERS TO TRUST YOU AND THEN CHOOSE YOU WHEN THEY
NEED A REALTOR.




